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Which generations do we have in our club ?
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What do they like/dislike about our club culture?
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What do they like/dislike about our club culture?

Club Style of our

) Cooperation & Fun &
protocols meetings teamwork motivators
habbits & (dress code,
traditions place,...)
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What do they like/dislike about our club culture?
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between communicate and styles, tearl:| Impact &
service and use modern tools work and how efficiency of our
philantropy ? (digitalisation) ? we decide activities?
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How can we open up to younger generations?

Less formal Innovative & Co-creation Fun &
More creative more digital gamification
More diverse
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What do I want to try out ?
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IF WE FRIL
TO ADAPT,

WE FAIL
TO MOVE FORWARD
(John Wooden)

Key message to my club
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Dolores Muniz Jan Van Hove
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